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LETTER FROM THE EDITOR

When we set out on this venture to create our very own bi-monthly
digital magazine around all things sustainability, we had no idea
how rocky of a journey that would be. There were certainly some
great moments in this journey, like the fun Zoom calls we would
have bringing our firstborn to life, but challenging times too when
we weren’t sure if it would ever happen.
It is such a surreal feeling to have our digital magazine in front of
our eyes now. What’s more, it’s incredible that people are downloading our magazine and
reading it. Our team has worked incredibly hard to bring this project to life. We would like
to thank all of our fantastic writing contributors - Eurico Borges, Roisin Carter, Ugne
Aksiutovaite, Erryl Ho, Sabine Bittle, and Gabriel Turro.
We would like to thank the incredible team behind The Planet Calls Magazine, Amour
Setter (Editor-in-Chief/ Creative Director), Matthew Apping (Project Manager), and Denial
Keco (Graphic Designer) who saved the day.
A big thank you to all who have supported our magazine by agreeing to be featured in it.
Without you, we wouldn’t have such incredible and insightful articles. Thank you to Luke
McMillan (Founder of Sea Sense Flip Flops), Grainne Lambert (Marketing and Events
Coordinator at The Rediscovery Centre), and Antoinette Vermilye (Co-Founder and CoConspirator of SHEChangesClimate).
We would also like to thank our partners; we are so grateful for your support - Profit With
Purpose Magazine, Business Spirit Platform, and Chance for Children (C4C). Our final thank
you goes to you, the person who has taken the time to download and begin reading our
magazine.
This magazine is packed with topics ranging from plastic pollution to circular economy,
how to have an eco-friendly Christmas, mental health, sustainable fashion, and much more.
We hope you enjoy reading it, and stay tuned for issue 2 coming in 2022.
Happy holidays from the team at The Planet Calls!
Bronagh Loughlin,
Executive Editor

Bronagh Loughlin

“Nature is
painting for us,
day after day,
pictures of
infinite beauty.”

John Ruskin

LETTER FROM THE FOUNDERS

When we set out on our journey with The Planet Calls two years ago we had no idea
what lay in store for us. We had high hopes for the direction we were headed in and
then Covid-19 arrived like the unwanted drunk guest that accompanies your cousin
to the family Christmas party. Yes, the guest that steals your booze and breaks
everything in sight, all the while insulting your grandmother in the process.
At one point Covid left us high and dry.
Sort of like when that cousin’s drunk
friend makes off with all the Christmas
punch and the roast turkey, leaving you
and your guests hungry and pissed off.
And on the way out he also kicks your
dog to boot.
But we recovered, as one does, and we
continued on our journey, although a
little shaken and dazed. Now suddenly
we find ourselves at the door of yet
another Covid Christmas, except this time we come with an army of supporters. And
lots of extra Christmas punch.
This particular Christmas season finds us with a house full of wonderful volunteers
and several exciting projects. We never imagined that we’d recover so well and
we’re so grateful for the incredible support we’ve received from our community and
from our network partners. It’s so rewarding to be able to work with people who are
as equally passionate about saving the planet as we are!
Our team worked really hard to bring you our very first digital magazine, just in time
for the holidays. We hope you enjoy reading it and that you will allow it to feed your
soul.
Happy holidays from all of us at The Planet Calls!
Leslie Maliepaard and Amour Setter
Co-founders

Leslie Maliepaard
Amour Setter
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FLIP FLOPS
By Ugne Aksiutovaite

Sea Sense Flip Flops is an eco-friendly
organisation that crafts plastic-free and
100% biodegradable flip flops, and then
uses the profits to fund collecting plastic
from coastlines around the world. There
are 3 billion pairs of plastic flip flops sold
every year, making them the world’s most
popular shoe. Sea Sense has made an ecofriendly version that helps combat one of
the world’s biggest environmental
problems.
I spoke with Luke McMillan, founder of Sea
Sense, who has a background in marine
biology and marine conservation. For ten
years Luke had been working on preserving
endangered marine life and resolving human
and animal conflicts, amongst other things.
Luke had also been working with the Fera
Foundation, which was a non-profit
organisation that focused on humanitarian
services in Bangladesh. Unfortunately ,
during the COVID-19 pandemic, the
organisation suffered a massive blow, and
lost its funding. Like many people during
lockdown and the course of the pandemic,
Luke reflects on how he found himself at a
loose end.
“I thought - why not take this time to come
up with something I can do on my own,” he
says. This journey of discovering a new
purpose led Luke to the revelation of the
amount of flip flops he has seen scattered
across the coastlines of the world. He delved
deeper by doing some research and
discovered that in some countries, flip flops
make up to 25% of all plastic pollution. Luke
started the organisation in 2020, and had to
take on many different roles at the very
beginning. However, there was a very
positive response and many other people
and partners soon got involved.

MAKING AN IMPACT
STEP BY STEP
9

“Because we’re very transparent about what we
do, people are very excited and want to be part of
that journey,” says Luke. “We’ve seen exponential
growth both because of the product and because
of what we’re trying to achieve”.

Sea Sense Flip Flops started with just one main partner Empower. This is a Norwegian company that advocates
a national plastic exchange system known as
Blockchain. Blockchain allows for seamless tracking and
monetisation of plastic, and its complete transparency
is attractive to brands, plastic processors and
consumers. The journey of the plastic waste - from its
pickup operations to reuse in other products, - can even
be tracked in third world countries where the majority
of the population are unbanked.
Sea Sense send their profits to help Empower fund
their pickup operations in the coastlines of Africa
and Asia. The organisation has expanded to include
other partners, such as Make a Change World and Gili
Eco Trust. Every week their partners help to seek and
employ people for collecting plastic.
“We’ve just gone past 600,00 plastic bottles this year,”
Luke cheerfully claims. “The biggest thing for us is the
impact that we’re having.” However, Luke’s canny idea
of incorporating the world’s most popular shoe into a
solution for plastic waste has even reached people who
are not necessarily interested in helping the
environment. They just like the product. “People are
coming to us because they like the quality of the
product, the design, comfort and all that sort of stuff,”
says Luke.
He describes it as a ‘win-win situation’ as all the profits
still go towards helping the environment. Every time
someone buys a product from Sea Sense, they receive
a pamphlet outlining the impact they are making with
their sustainable purchase. The customers are also
made aware that their money is going to be used to aid
the battle against plastic pollution. It’s an effective
incentive to get people thinking about the environment
and the effect they can have.
Being transparent with consumers and supporters of
Sea Sense has always been a priority for Luke.
Nowadays, there are many companies and products
that claim to be eco-friendly as part of a marketing
strategy. This can make consumers wary of products
that are advertised as eco-friendly and what their true
intentions may be. Luke wants people to be able to get
a clear insight into their work and always be able to see
the journey and the results.

“We have a live interactive map on our website which
gets updated on a weekly basis to show how we’re
using the profits from each sale,” he says.
Luke’s organisation makes sure that the natural rubber
used to make Sea Sense Flip Flops comes from natural
harvests. A big part is also making sure that everyone
involved in the farming and manufacturing process
have good working conditions and are all paid a good
salary. “The big thing I wanted to do is remove any
doubt”, says Luke. “Greenwashing is such a big thing
now that it affects companies who are actually trying
do some good because consumers have lost a lot of
trust.”
When it comes to ensuring the organisation is run
based on humanitarian and eco-friendly grounds, the
journey doesn’t stop there. The natural rubber comes
from Vietnam, and the manufacturing process takes
place in Hong-Kong. The shoes are all all hand-crafted
in a family run business. To further reduce the carbon
footprint, products are delivered by boat rather than by
plane. Luke says that they have worked out the carbon
footprint for each shoe, which is a relatively low 7.7kg
per pair.
“There are a lot of companies out there that will
calculate that for you,” says Luke. “When we have the
exact data we know what we need to do to offset the
carbon footprint and also to put more back in so we’re
carbon positive.” People are encouraged to send in
their old plastic flip flops to Sea Sense as they turn the
plastic into mulch, which covers children’s playgrounds
to stop them from hurting themselves. Another thing
that Luke focuses on is providing the opportunity of
sustainable choices to as many people as possible, A
lot of sustainable and eco-friendly products tend to be
quite costly, and some consumers may not be able to
afford them. Luke believes in the importance of
provoking people to think about the environment
through his products rather than capitalising on them.
“If people think: right, I can make a change with my flip
flops; what else can I make a change with?” Luke
explains. “And it might just spark the idea to look for
more sustainable options in their lives.”
Luke hopes to see the organisation’s reach expand into
more warmer countries with a high demand for flip
flops. His target is to eventually be able to collect 10
million plastic bottles a year. This would not only have a
positive impact on the environment but also all the
people who have been employed in the pickup
operations to lift themselves out of poverty.
“We also want to inspire people. I mean we were never
footwear designers or entrepreneurs but if you want to
make a change and you have an idea - research it and
go for it,” says Luke. “You never know what kind of
impact you might have.”
Luke’s encouragement reflects his own journey with
Sea Sense Flip Flops. His idea has grown into an
organisation that funds and encourages people to find
solutions for collecting and reusing plastic waste. There
are so many environmental issues that we are faced
with on a daily basis that it can become
intimidating, but even taking small steps and
being mindful can make a huge difference.
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THE BIRTH OF
MOVING WATER
ALLIANCE
By Erryl Ho

The Planet Calls foundation recently
launched the “Moving Water Alliance”
initiative to tackle plastic pollution by
offering support to river and beach cleanups
With over 8 million plastic pieces polluting
our waters daily, plastic pollution is on the
rise — now more than ever before thanks to
pandemic hygiene measures that now sees
everything wrapped in plastic globally.

from around the world.
I recently caught up with the co-founder of
The Planet Calls, Amour Setter who is the
brainchild behind Moving Water Alliance —
to find out why Moving Water Alliance
might be the key to decreasing water
pollution.
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WHAT ARE THE BENEFITS THAT ORGANISATIONS
CAN GAIN FROM THE ALLIANCE?
I believe that our members will benefit greatly from the
community and the support that we offer. Running a
beach or river cleanup operation is a difficult, lonely
and thankless task. Being able to talk to other likeminded people that are doing the same is both
comforting and inspiring.

HOW DID THE MOVING WATER
ALLIANCE START?
I realised that education alone was never going to
solve our plastic pollution problem and that we really
have to mobilise communities to get more involved.
So I set about forming an alliance that could offer
support and community to leaders who were already
organising river and beach cleanups.
I’m honestly so tired of what I call “activism lipservice” — people preaching about how important it is
to make changes to the way we treat our planet but
not following through with action.

In time, we will spearhead Zero Waste Centres in the
communities of our members that aim to encourage
people to adopt a zero-waste lifestyle. This will entail
free educational workshops, up-cycling courses that
will teach people how to reuse household items
instead of sending them to landfills — and also show
them how to work with local city councils and
municipalities to ensure communities are aware of
correct recycling methods.
In time, we will also be able to access funding
that will help us set up Zero Waste Centres.

Talk is cheap.
I believe the more people that take action and
actually get in there and do the “dirty work”, the
better chance we have of fixing our plastic pollution
problem. We have so many people ranting on social
media about the state the planet is in, but if you ask
them what they have actually physically done to make
a real difference, they have no answer.
I believe it’s time to put Eco over Ego and Planet
over Profit.
Moving Water Alliance is a good start and a great way
to mobilise communities to start taking action. I want
to encourage a global zero waste movement and I
believe that this alliance will help to achieve that.

WHO IS IN CHARGE OF THE MOVING WATER
ALLIANCE?
I handle operations and marketing with a dedicated

WHY IS ZERO WASTE CRUCIAL FOR TACKLING
OUR PLASTIC PROBLEM?
Something we keep saying at Moving Water Alliance is
Recycling is Not the Solution! A Zero Waste lifestyle
encompasses reusing and up- cycling everything you
buy and avoiding plastic as far as possible. And
making sure you keep things in circulation, so for
example, repairing stuff instead of sending it to the
landfill, buying vintage or second-hand clothing
instead of supporting fast fashion and having a
compost bin to recycle your leftovers. You don’t have
to go all-out to begin with, that is very hard anyway.
But you can slowly move over to a more efficient way
of dealing with waste and eventually you become
better at it and more conscious of your buying habits.

team of volunteers who assist with the day-to-day
operations of the alliance. We’ve also just established
an oversight committee comprising dedicated
members of the alliance who will help us shape and
mould the alliance.

WHICH COUNTRIES ARE CURRENTLY

IS IT POSSIBLE TO JOIN THE ALLIANCE IF I DON’T
HAVE AN ORGANISATION?
Anyone who runs a beach or river cleanup project or has
plans to do so can join the alliance, and membership is totally

INVOLVED WITH THE ALLIANCE?

free.

We have members from several countries including

For people who are interested in getting involved, click here.

Kenya, Ethiopia, Germany, South Africa and the USA.

If you have any further questions or suggestions, please don’t
hesitate to email us at
movingwateralliance@theplanetcalls.com.
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TOP 6 PLASTIC POLLUTERS
OF THE WORLD
By Eurico Borges

ExxonMobil

Sinopec

ExxonMobil is currently the world's
largest publicly traded international
oil company and one of the world's
largest refiners, marketers of
petroleum products, and
manufacturers of integrated
chemicals.

Sinopec is a Chinese energy
company and supplier of chemicals
and petroleum products, with
expertise in crude oil and natural gas
exploration, processing, refining,
distribution, transportation, and
marketing. It is responsible for 5.3%
of the world’s plastic pollution.

The American company contributes
5.9% of total single-use plastic
waste. It has in its plans an annual
increase equivalent to the yearly
carbon emissions from the country
of Greece, according to Bloomberg.
Exxon's analysis of its own $210
billion investment strategy will end
with a 17% increase in emissions by
2025. This strategy was adopted in
2018 under CEO Darren Woods and
featured a seven-year timeframe.
This results in an extra 21 million
metric tonnes of carbon annually.
The emissions covered here refer
only to those resulting from the
direct operations of the corporation,
which usually account for fewer than
a fifth of the whole impact. Emissions
that result from customers burning
fuel aren't included in Exxon's
calculations. Thus, the plans could
end up representing an increase of
100 million tonnes once a year.
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Four companies have their selfsupply plants included within the
national carbon market, distributed
between seventeen Sinopec
subsidiaries. Its carbon trading
business conducts the transactions of
its system companies within the
domestic carbon market.
Sinopec is actively participating in
establishing carbon pilot markets,
and China's national carbon market
conducted system-wide carbon
emission inspections and found a
carbon emission data accounting in
2012. It also initiated a “carbon asset
management information system in
2015 to effectively improve the
efficiency of carbon emission
accounting and data accuracy,”
according to PR Newswire.
All Sinopec's pilot companies have
fully fulfilled their carbon quota
compliance tasks, accumulated
extensive experience entering the
domestic carbon market, and are
unswervingly working towards net-

A study prepared by a consortium including
the London School of Economics and
consultancies Stockholm Environment
Institute and Wood Mackenzie looked at
companies at the bottom of the plastics
supply chain and producing polymers,
which make up all plastic materials.
This study measured the pollution by these
plastics per person in each country, with
Australia coming in at an unwelcome first
place in this ranking. Each Australian
citizen is responsible for 59 kilograms of
pollution from single-use plastics. In
second and third place on this list are the
United States and South Korea, with 53
and 44 kilograms of waste generated,
respectively.
Single-use plastics are almost exclusively
made using fossil fuels and are very
difficult to recycle. It is estimated that only
between 10 and 15% of this type of plastic
is recycled each year, constituting one of
the largest sources of contribution to
greenhouse gas emissions.

Saudi Aramco
The origin of Saudi Aramco dates to
1933, when Saudi Arabia and the
American company Standard Oil
Company of California, which would
later become Chevron, reached an
agreement to explore and drill oil
wells. Saudi Arabia bought the entire
company during the 80s decade.
At 4.3%, this manufacturing
corporation is mainly active in
petrochemicals. Aramco’s
petrochemical business features
significant exposure to the assembly of
chemicals, fundamental to plastics
production.
But global plastics demand is facing
solid setbacks. Over 200 corporations
worldwide have made commitments to
scale back single-use plastics, and
therefore, the trend has no signs of
stopping.

PetroChina
PetroChina is China's largest oil
company and the world's largest by
market value. It is a subsidiary of
China National Petroleum
Corporation (CNPC), one of China's
three sizable semi-state oil
companies.
They have 4% of total plastic
pollution worldwide and were sued
for nearly 10 million dollars by the
All-China Environment Federation, a
government-backed Chinese
environmental organisation, for
"illegal emissions of polluting
substances."
The association holds PetroChina
liable for the contamination of soil
and groundwater layers in Jilin
province. China's frenetic growth is
causing environmental degradation;
lawsuits against state groups for
pollution are infrequent.
The All-China Environment
Federation has already appealed to
the courts against the State Oceanic
Administration (SOA) for
administrative failures, authorising
the American company
ConocoPhillips to resume its
activities off the Chinese coast after
an oil spill.

LyondellBasell

Reliance Industries

LyondellBasell describes itself as
“one of the largest plastics,
chemicals, and refining companies in
the world” and 7th on this list, at
3.9%. They are “the leading
producer of oxyfuels worldwide, as
well as polypropylene in North
America and Europe,” as per their
website.

Reliance Industries fills the next spot
with 3.1% of plastic emissions. It
owns the world’s biggest oil refining
complex: Ambani’s Reliance
Industries Ltd. This network of
pipelines processes 1.4 million
barrels of petroleum daily.

As reported by the Houston Public
Media, a recent leak from a
LyondellBasell Refinery has released
a garlic-like chemical smell that
irritated the respiratory system and
digestive system. Hurricane Harvey
caused the leak, where at least 15
storage tank roofs failed, and
hundreds more were put at risk.

Just in 2021, Reliance created almost
50 million tons of CO2 emissions,
according to The Print, making them
one of the most significant
greenhouse emitters in India. They
get nearly 60% of their over 70
billion annual profits from the oil and
chemical business.

They also got sued after another leak
killed two workers, and injured 30
more when about 100 thousand
pounds of a blend that included
acetic acid was released at the
facility’s acetyls unit. These highly
toxic chemicals caused injuries like
“injuries to the neck, back and knees,
respiratory complications, vomiting,
and severe and ongoing
nosebleeds,” as per Reuters.
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LIFESTYLE

ALL THIS CLIMATE CHANGE ANXIETY
COMBINED WITH A GLOBAL HEALTH
CRISIS AND DAILY STRESSES SURE MAKE
YOU WANT TO TAKE A HOLIDAY, BUT
WAIT, ISN’T TRAVELLING BAD FOR THE
ENVIRONMENT? ENTER ECO-TOURISM, A
NEW WAY TO TRAVEL THE WORLD.

ECO-TOURISM
ARE GREEN ADVENTURES POSSIBLE?
By Roisin Carter
16

WHAT IS ECO-TOURISM?
The International Ecotourism Society (TIES) defines ecotourism as “responsible travel to natural areas that
conserves the environment, sustains the well-being of
the local people and involves interpretation and
education.” Put simply, it’s about being considerate of
how you travel with regards to the climate with the
bonus feel-goods of knowing your time off had a
positive impact on the place you visited.
Mass tourism has a large negative impact on the
environment. It is estimated that transport-related CO2
emissions from tourism will grow to 25% by 2030. There
are risks of damaging the ecosystem of destinations as
well as creating large amounts of waste and
overwhelming local communities. It can be hard to justify
the luxury of tourism from a climate-conscious
viewpoint. In 2019 there was a 4% increase in tourism,
and now the world is opening up again. It’s important
now more than ever that we think before we travel.
HOW IT WORKS?
Some of the world’s top holiday destinations are
embracing eco-tourism as a way to move forward
sustainably and try to counteract some of the damage
done. When doing so, there are some key principles to
be considerate of:
• Minimise physical, social, behavioural, and
psychological impacts.
• Build environmental and cultural awareness and
respect.
• Ensure a positive experience for both visitors and
hosts.
• Provide direct financial benefits for conservation.
• Financially benefit local people and private
industry.
• Deliver memorable interpretative experiences to
visitors that help raise sensitivity to host
countries’ political, environmental, and social
climates.
• Design, construct and operate low-impact facilities.
• Recognise the rights and spiritual beliefs of
the indigenous people within the
community and work in partnership with
them to create empowerment.
It sounds like a lot. When applied correctly, all these
elements can come together to create a
more
sustainable industry that can actually encourage the
environment to flourish. Costa Rica is a great example of
this, having just won the Earthshot Prize for restoring
over 50% of their forest after mass deforestation got to a
critical level in the late 70’s. Eco-tourism is a big source
of income in Costa Rica. Encouraging tourists to visit
national parks and learn about the nature surrounding
them and the conservation efforts in place. This, in turn,
can influence travellers to participate in conservation
efforts in their homelands.

Locally run operations are a very beneficial part of ecotourism. Money goes directly to those living in the area
rather than large companies based in other countries.
Some eco-tourism companies have taken this to the next
level; Campi ya Kanzi is an eco-lodge and
safari experience based in Kenya on the Maasai
reservation. Along with providing memorable,
educational experiences exploring the wilderness, owners
have founded the Maasai Wilderness Conservation Trust.
The trust supports the sustainable growth of the local
community through projects such as building education
centres, supporting hospitals, and investing in
conservation efforts. This has already resulted in a 79%
decrease in wildlife poaching efforts in the area.
It’s
well
known that
indigenous
people have
been deeply
a ff e c t e d b y
c l i m a t e
change but
are also the
most capable
to navigate
the changes
and provide
solutions. It’s
essential they
have the
platform to
share their knowledge and have their rights and spiritual
beliefs respected by visitors. Many indigenous groups
take advantage of eco-tourism as a way to share their
experiences and showcase the beautiful lands that form
their heritage. Narwal
Northern Adventures is an
Indigenous-owned tour company that offers this. It’s an
opportunity for travellers to immerse themselves in
adventurous outdoor tours while sharing in the culture
and traditions of Northern Canada’s indigenous people.
How can you get involved?
A common misconception about eco-tourism is that you
must travel to far exotic lands and pay large amounts to
participate. Even if you choose a simple staycation, you
can find local wildlife experiences, guided tours, and
family-owned accommodation who all provide a
sustainable alternative to mass tourism.
If you have your heart set on distant shores, just take your
time to research not only what there is to do and to see but
who benefits from your visit. Read up on cultural and
religious beliefs so you can be respectful. Speak to locals
about their experience living in paradise and how you can
support the community. Travel consciously considering
emissions and waste. It’s important to remember to “take
nothing but pictures, leave nothing but footprints.”
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CLIMATE
CHANGE

WOMEN ON

TOP
By Bronagh Loughlin

SHEChangesClimate, an organisation
that aims to bring inclusiveness and
diversity to the COP negotiations on
climate change, was founded by Bianca
Pitt, Elise Buckle, and Antoinette
Vermilye in 2020.
Their SHEChangesClimate campaign began in
November of 2020 when only 15% of women could
be identified on the UK COP26 Leadership Team. We
caught up with Co-Founder and Co-Conspirator
Antoinette Vermilye to learn more about their COP26
campaign, which aims to achieve a 50:50 split of
women and men in all their diversity in its top-level
leadership team in the UK.

19

Antoinette tells us a bit more about
SHEChangesClimate: “It is a campaign that firstly
targets the UK as the host country of this year’s COP
to bring an equal representation of women to its
leadership team. This time a year ago, there were
zero women on it. Today, less than 50 days before
COP26, we only have three women comprising 25%
of the top-level team. SHEChangesClimate is
demanding more diversity and inclusiveness,
transparency, and accountability to the COP26
negotiations.”
She adds: “Secondly, our campaign pushes for a
#5050 vision for all climate negotiations to include
equal representation. When the campaign began, it
soon became clear that gender balance at climate
negotiations was not new. So, SHEChangesClimate
also addresses the need to balance the compositions
of the delegations and set clear targets and an
international standard for all future COPs.”

The main goal behind SHEChangesClimate is to ensure more

SheChangesClimate feels it is vital to address the issue of

women represent the COP; however socio-economic, there is a

representation in the COP and that this will ultimately help in the

bit more to it. Antoinette explains: “Women are on the frontline of

fight against climate change. Women are disproportionately

climate change, often portrayed as victims, socio-economic

impacted by climate change. Women are usually at the lower

conditions that are defined by a patriarchal society. Yet despite

end of the socio-economic scale due to the socially entrenched

bearing the brunt of climate change consequences, women

differences in their roles and responsibilities. Women and

display remarkable resilience and resourcefulness. But women

children have the highest exposure to indoor air pollution from

are not being given a chance to speak or demonstrate their

traditional cooking and heating, increasing their burden of

perspectives. Women are systematically underrepresented at all

disease. Women must travel further to get water when wells dry

levels of decision-making. At the preceding COP25, only 20% of

up. Women tend to have a higher mortality rate than men during

the 196 delegations were led by women. With only the

climate disasters – particularly flooding.

perspectives of less than half the planet represented at the
COP26, how can we trust the output will be as effective as it could

Antoinette says: “The IUCN’s work in West Africa shows that

be? And we are in times where we cannot afford to have the best,

women are effective in devising and implementing solutions to

most complete input.”

increase sustainable livelihoods while
reducing conflicts, while other studies

This is what inspired her to create a

show that women are more likely than men

group to address this issue together

to use climate-smart agriculture techniques

with her friends and fellow

to adapt to climate change and that when

environmental activists – Bianca Pitt

more women are involved in group

and Elise Buckle. From this point, they

decisions about land management, the

connected with their female contacts

group conserves more. Companies with

to engage them and reached out to

more women on their board of directors

members of the UK Government and

are more likely to be proactive in

the COP26 team to resolve the issue

improving energy efficiency, lowering

urgently. Antoinette and her team

company costs, and investing in renewable

presented solutions by identifying the

power generation. Past studies have shown

names of capable and experienced

that countries with more women

women who could be potential

parliamentarians are more likely to ratify

candidates. They found at least 30 and

environmental treaties and set aside land

submitted them to the UK

for conservation while numerous analyses

government in March 2021. They
finally drafted an open letter which was

demonstrate the importance of gender
diversity in science.”

signed eventually by more than 450 women, including politicians,
scientists, celebrities, Nobel laureates. Former Irish president and

Antoinette feels anyone can be a changemaker. It doesn't have

U.N. Commissioner for human rights Mary Robinson, Chelsea

to be loud and public; it can be quiet and within the sphere of

Clinton, and Paris Agreement co-author Laurence Tubiana. Ellie

the family at home, at your work, or in your community. She

Goulding, Emma Watson, and Emma Thompson also signed.

remarks: “All of us are drops in the ocean, and every person has

Antoinette explains why it is important to address the lack of
representation in the COP and propose solutions: “Generally,
male-dominated perspectives lean towards decisions made
through a narrow lens that tends to be more economically and
technologically biased rather than leveraging the wisdom of
indigenous peoples and nature-based solutions. We are actively
excluding the perspectives of the majority of stakeholders,
including gender, youth, diversity. Recent research is proving
women are fundamentally important in and have been drivers of,
staving off the worst of climate change effects. Doesn't it make
sense to have all parties bringing their own experience, expertise,
and perspectives to the ingredients of a solution?”
She adds: “There is an exponential value to including voices of
experienced and capable women within the environmental space.
We must draw on their knowledge and experience as well. Surely,

some power to make some change. But mobilising those drops
can create a raging current! However, in this instance, I feel it is
so important that we take our blinkers off and really wake up to
the systemic thinking that keeps us blinded to diversity, gender,
indigenous peoples, and youth. This is the untapped army that
we should be amassing to attack the climate crisis. I am appalled
that the business-as-usual model still perpetuates at a time when
the climate is definitely not business-as-usual.”
She proposes what our next steps should be in fighting climate
change: “We must expand our perspectives to find solutions that
work WITH nature as opposed to exploiting it only for the benefit
of humankind to the detriment of the rest of the planet. One that
focuses on nature-based solutions and precautionary principles
with a less anthropomorphic perspective that considers the
ecosystem as a whole is essential if this planet is to survive.”

if the current system of male-dominated climate negotiations had
worked, wouldn't the climate crisis be over? Clearly, something is
not working. And to add to that, we are running out of time.
Women can bring empathy, compassion, and kindness to the
table. And in climate negotiation, we can’t have a zero-sum-game
approach, because then we all lose.”
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FASHION

ARE CONSCIOUS
COLLECTIONS
REALLY
SUSTAINABLE
FASHION?
By Bronagh Loughlin

It’s 2021 and most of us know why it is crucial that we move
away from fast fashion and embrace offerings that are
kinder to workers, farmers, and the planet. Sustainable
fashion is definitely on the rise as consumers begin to
increasingly care about the power behind their buying
habits. Millennials and Gen Z customers, in particular,
are looking to buy from brands that don’t negatively
harm people, animals, or the planet. They are
increasingly questioning the ethical status of a brand and
its products. Fast fashion brands have clocked on to this
and have tried to win some of these customers back with
‘conscious’, ‘green’, and ‘eco’ collections.
While this seems like a great step in the right direction, and
that fast fashion brands are finally realising why their way of
conducting business is bad, it seems slightly suspicious all
the same. Fast fashion kicked off in the early nineties,
where we went from having two fashion seasons a year
(summer and winter) to having 52! Fast fashion brands
have made a huge amount of profit by creating a
ridiculous amount of trends for consumers to follow
and by overcharging for products made of cheap
materials which are of poor quality. What’s more, their
system doesn’t cost them a huge amount of money
because they are buying cheap materials and not paying
their factory workers a decent living wage.
Sustainable fashion by contrast ensures that farmers and
garment workers are paid the wage they deserve and
higher quality materials are used because the idea is that
those pieces of clothing will last the test of time. With that
in mind, it poses the question: why would fast fashion
brands change to a more expensive business model? It
makes sense. At the end of the day, not everyone can
afford sustainable fashion and not everyone cares enough
so fast fashion brands are still set to do well regardless if
they hop on what is being referred to as the sustainability
bandwagon. So, why are they doing this? Is it just down to
consumer demand? And is it really sustainable fashion?
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What Are ‘Conscious,’, ‘Eco’ and ‘Green’
Collections?
Before we answer that, let’s have a look at these
‘conscious’, ‘eco’, ‘green’ collections to determine
what they really are. These are essentially clothing
collections that are considered to be more
‘sustainable and ethical’ than the remainder of the
brand’s clothing items. For instance, a fastfashion brand may launch a conscious
collection that includes a range of organic
cotton items from jeans to t-shirts and jackets.
However, the remainder of the clothing they
sell is still made from cheap, plastic-based
materials and they still use the same unethical
practices. These brands claim their conscious
collections are made using materials that are
kinder to the environment like recycled PET or
organic cotton.
In addition, they also claim the workers making
these items are treated more fairly and are working
in safer conditions. Furthermore, they claim their
factories treat the environment better and
oftentimes that they offset their CO2 emissions.
The list of bogus claims goes on. It’s not hugely
surprising that they are doing this. After all, fast
fashion houses are getting a bad reputation very
quickly, particularly, after the release of the True
Cost film which exposed all of this. The fast fashion
industry is responsible for millions of tonnes of
waste in landfills each year and is finally being held
accountable. While many feel these fast fashion
aggregators are to be applauded for finally
incorporating sustainability and people into their
strategy, these collections are not exactly what
they are described to be.

The Issues - Hopping on the Bandwagon
One of the main issues here is that they are only
focusing on one or two collections of their products.
While some may think that starting small and slowly
increasing their sustainable offerings is the right
approach, this does not seem to be their ultimate plan.
Many would argue it’s just a veneer distraction and a
way to entice customers wanting to shop “green”. They
are often still employing all the unethical practices they
did before; the only difference is they have different
labels with keywords that appeal to conscious
consumers. What’s more, the products are said to be
sustainable, but who is confirming this? Sustainable
and unethical are big words, and there is still not a
perfect understanding around them. These brands are
using sustainability to attract shoppers who are trying
to be more sustainable and maximise their profit.
Many are only swapping out their materials, and this is
a very small part of the battle. The labels on these items
will often read things like ‘made of 50% sustainably
sourced fabrics’. What is the other 50%? We are still left
unsure as to what exactly we are buying. Organic
cotton, one of the most common materials mentioned,
isn’t actually that great on the sustainability scale. It
requires a lot of processing, water, dyeing, and land.
Without the GOTS certificate, it is difficult to know
whether the actual dyes used were organic also.
Beyond the material mentioned, the brand is unlikely to
address the harmful dyes used, the labour rights and
working conditions as well the water usage. Organic
cotton does not automatically mean the product is
sustainable.

Continuing to Hide a Suffering Workforce Behind Shiny
Recycled Plastic
Another common one, recycled PET plastic, or as it is
referred to on labels, ‘recycled polyester’ is also
problematic. Micro-plastic is a huge problem as it’s
polluting our waters and killing our sea life. Every time you
wash a clothing item made from recycled polyester, microplastics are released into our waterways. Therefore, while it
says recycled, at the end of the day, it is still plastic - a
material we desperately need to get away from. What also
needs to be considered here is the people making the
clothes. Fast fashion is well known for not paying its
garment workers a working wage and having them work in
dangerous conditions. Let’s not forget the Rana Plaza case,
one of the most devastating incidents in the fashion
industry.
In order for items to be sustainable or green, the workers
must be getting a living wage and be working in safe
conditions. It is highly unlikely that fast fashion brands are
doing this when they can work these individuals to death
and make a great income. Unfortunately, while conscious
collections sound like a step in the right direction, they are
nothing more than traditional greenwashing. Fast fashion
brands are just hopping on what has been deemed the
‘sustainability bandwagon,’ trying to pull the wool over
conscious consumers’ eyes as a means to further improve
their bottom line. Transforming a fast fashion brand to a
sustainable fashion brand requires more than just
swapping out fabrics; rethinking the entire business model
to consider the planet, people, animals, and customers is
critical.
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THE RISE IN SUSTAINABLE FASHION

By Bronagh Loughlin

Over the last few years, consumers have become
increasingly aware of the unethical practices behind
the fast fashion industry. These include not paying
garment workers a living wage and having them
conduct their work in dangerous conditions. In
addition, using cheap, plastic-based fabrics
encourages a throwaway mindset, resulting in fast
fashion becoming a significant polluter.
The fashion industry is responsible for more yearly carbon
emissions than maritime shipping and all international
flights combined. From excessive water usage, (a cotton tshirt requires vast amounts of water to produce), to textile
dyes polluting our oceans with toxic chemicals and plastic
microfibres from polyester fabrics posing threats to our sea
life, fast fashion is harmful in more ways than one. In saying
that, one of the easiest ways to kickstart a more sustainable
lifestyle is through our fashion choices.
WHAT’S DEPOP?
If you are big into second-hand fashion, you may have heard
of Depop but if you haven’t, let’s discuss it briefly. Depop is
very similar to other online marketplaces where people sell
used items (eg Done Deal) or ads in Facebook Marketplace.
However, Depop is specifically for fashion. It’s a fashion
marketplace app that you download on your smartphone.
From there, you can upload items from your wardrobe that
you no longer wear or buy items from other people’s
wardrobes.
Beyond second-hand fashion, you will also find other
interesting sellers. For instance, people who sell handmade
jewellery, clothing, and other bric a brac. It’s not exclusive to
one country either, Depop can be used by people all over
the world. The fashion marketplace was founded in 2011 by
Simon Beckerman and has grown increasingly popular
among millennials and Gen Z shoppers. Beyond buying
handmade items or pieces from people’s wardrobes, the
platform allows you to create a straightforward e-commerce
shop essentially. As a result, it features many vintage sellers,
which is great news for vintage clothing fans. This
innovative business model has shaken up the fashion world.

So many consumers are now shopping second-hand,
vintage, or buying from sustainable fashion brands.
Buying second-hand and vintage fashion is excellent
since it does fall into the circular economy. This
essentially means we are keeping these products in
circulation. Fast fashion follows the linear economy life
cycle whereby the product is bought, used, and
discarded. The linear economy is no longer working.
With climate change continuing to take its toll on the
planet, we do not need to be causing any more
pollution. It is in our best interest to tackle this and
adopt a circular economy. The circular economy means
products remain in circulation and continue to be used.
All sorts of items can fall into the circular economy, from
furniture and books to clothing. Unfortunately, the
linear economy is what has resulted in our throwaway
society. In saying that, the rise of circular economy tools
like Depop can help us fight back.

COULD IT BE AN ACCESSIBLE ENTRY TO
SUSTAINABLE FASHION?
Depop is an excellent answer to sustainable fashion.
Purchasing sustainable clothing can often be expensive
since they are using higher quality materials. What’s more,
there is still some impact, although minimal, in creating the
clothing items. Therefore, on Depop, you can find clothing
with the same price tags as fast fashion outlets, but you are
not making any additional impact. This may be the best
avenue for people trying to quit fast fashion but do not have
enough money to afford sustainable brand offerings. All you
have to do is download the app on your phone, and then
you browse people’s stores. Alternatively, if you are looking
for a specific item, you can search it to see if anyone is
selling what you are looking for.
What’s more, you can search for items in your own country
or go further afield. Sustainability is not just about the
environmental impact; it is also about the human
implications too. Therefore, if you want to purchase items
knowing you are not causing any harm to workers, Depop
could be a great way to ensure that. This is because you are
either buying second-hand gems or handmade items by the
sellers. Some stores are dedicated to specific causes, for
example, Share Joy which donates all of its proceeds to
Pieta House, a mental health organisation dedicated to
suicide prevention in Ireland.
Buying your clothing on Depop means your buying is not
having a significant negative impact on the planet, people
or animals. The only impact is having your item shipped to
you. Depop provides an opportunity for everyone to begin
their sustainable fashion journey. You can find virtually every
size and style of clothing for the same price or less than you
would pay in a fast-fashion outlet. As a result, it proves to be
a fantastic resource for those looking to ditch fast fashion
and reuse instead of discard.
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ZERO
WASTE

IS BAMBOO REALLY
THE SUSTAINABLE

HERO WE’RE

LOOKING FOR?
By Sabine Bittle
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From seed to final product, the question of
sustainability is such a layered one. So it is up
to us as individuals, and as brands, to
respectfully interrogate the impact our product
choices make on the environment at every
stage.

You might have noticed your colleagues
sipping their Dalgona coffees through
reusable bamboo straws, or quietly admired
the sleek grace of that new bamboo
boardroom table. You may have seen the
new bamboo fashion labels, or even been
served your favourite dish on a bamboo
dinner plate lately.
Bamboo is getting a lot of attention again.
From bamboo coffee cups to bamboo
toothbrushes, flooring, furniture, and even
fashion, bamboo is embraced as the earthfriendly wonder material for anyone
investing in eco-conscious life and business
decisions. But is bamboo really the
sustainable hero we’ve all been looking for?

It’s true that bamboo is one of the fastest
growing plants in the world. It requires no
toxic pesticides and very little water. It
produces more oxygen than trees. It can
repair damaged soil. And as a giant grass, it
naturally regenerates. It’s like a super plant
that’s incredibly versatile, lightweight, and
hardwearing.
So of course, we’re looking forward to the
day that forest-friendly bamboo products
become the go-to alternatives to plastic,
styrofoam, single use packaging, and
unsustainable toilet and tissue papers. But
that doesn’t mean that bamboo is the
sustainable answer every time.

Even at the ‘seed stage’, bamboo can lose its
eco credibility when trees or native vegetation
are cleared just to plant the bamboo. Or when
profit-over-planet farmers use pesticides and
chemicals to boost their yields even though
the bamboo doesn’t actually need any
chemical help.

And later, when we look at some of the
bamboo manufacturing processes, they can be
surprisingly harsh. Transforming bamboo into a
soft, wearable texture, for example, can often
involve chemicals that are incredibly harmful to
the environment and highly toxic to living
creatures.
So we applaud those who are restoring
degraded land with their bamboo farms, who
are creating integrated ecosystems and adhere
to a strict framework of climate change
benefits. Those who are bringing a positive
impact to the rural communities surrounding
them, and who are implementing green
manufacturing technologies without the toxic
waste streams and high footprints.

There are even those who are creating
chemical-free manufacturing technologies for
the production of green, alternative textiles
from certified bamboo resources.
Across multiple industries, bamboo could be
so much more than the timber of the 21st
century, but it is up to all of us to partner with
the true champions of change and support
products that are clean from start to finish.
It’s worth that little extra interrogation. Because
this is not ‘the new marketing strategy’. This is
the new economy. And when we get it right,
the possibilities are endless.
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IS CONSUMERISM
KILLING THE PLANET?
By Bronagh Loughlin

T

here’s no denying the fix we get when we buy something new.
However, while it may bring us great joy, this feeling is only
momentary and quickly subsides. What’s more, our buying has
significant impacts on the planet. While we scurry to the stores like a
pile of product junkies, each day, tonnes of items end up in landfills where
they are burnt to a crisp. These items include clothes, toys, furniture, and
more. From here, they wreak havoc on our planet but we are none the wiser,
continuing to consume until our heart’s content (it’s clear we still haven’t
reached this point).
Christmas - the holiday of ultimate consumption - is right around the corner.
And guess what else just passed? The busiest shopping day of the year,
Black Friday. If a Walmart worker being trampled to death in 2008 by swarms
of Black Friday shoppers wasn’t enough to put people off, we aren’t sure
what will! This makes us literally fear for the future. Even shows like South
Park have mocked and made fun of the silliness and greed behind these
days. Beginning as an American occasion, it has quickly become a tradition
that we see happening all across the globe.
For those who are too scared to venture out of the home for fear of being
crushed by the masses, these clever and greedy trolls have invented Cyber
Monday. That’s right, no need to worry, you can still consume as much as you
like on your spinny chair at your computer. Actually, you can do it without
leaving your bed too, from your smartphone. Although this day is great news
for many since it means getting Christmas presents at discounted prices, it is
unfortunately another gimmicky day designed to manipulate us into parting
with our hard-earned money and buying what we don’t need. Where is the
problem with that?
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It All Lies in Our Linear Economy
The problem with these buying days and consumerism is
they cause us to constantly consume without taking the time
to think: “do I really need this?” While it may sound like it’s
not a big deal, consumerism has huge implications for the
planet. These issues lie in the current system our society
follows – the linear economy. If you haven’t heard of this
concept before, think of a straight line – it must end at a
point, right? This is how the linear economy differs
significantly from what sustainability advocates encourage,
the circular economy. Put simply; the linear economy follows
these steps – we buy, we use, we throw away. On the other
side of things, the circular economy is quite like a circle in
that these items, instead of being thrown away, continue to
go around and around, remaining in the circulation for as
long as possible.
In a linear economy, we mine for raw materials which we
use to create products. It is not long before these
products are thrown away. At this point, they wreak
havoc on the planet. To put it in perspective, most fast
fashion clothing is made from polyester, which is actually
just another word for cheap plastic. When we incinerate
this material, black smoke and hazardous fumes are
produced. This ultimately pollutes our air. By contrast, the
circular economy closes these cycles and encourages
reusing and recycling. We live in a throwaway society and if
we are to save the planet, this needs to come to an end. We
have to adopt a circular economy approach.

What Does a Circular Economy Approach Look Like
with Consumerism?
When speaking about consumerism and its impact on the
planet, many people think that you have to go cold turkey to
quit buying stuff. However, it is more to do with only buying
what you need if you have to and then reusing, borrowing or
sharing for the rest. While individual habits make a great
difference, companies are also to be held accountable for a
lot of this. In other words, for making their products to
ensure that they do have an end cycle. If companies made
products that would last the test of time, a lot of this wouldn’t
be a huge problem.
For example, a mobile phone these days only lasts
between 2 and 3 years. In addition, a laptop, if you’re
lucky, may last between 3 and 5 years. These are very
short lifespans which only further proves the need for
companies to reconsider their design and make products
that last longer. Additionally, if it isn’t a case of the product
being broken, say you need a laptop with greater storage for
work, consider donating your current laptop or putting it on
a local selling website. Similarly, it doesn’t help that clothing
is being produced rapidly and trends are increasingly
difficult to keep up with. This only fuels us to buy more and
more.
When it comes to clothing, consider thrifting, buying secondhand or vintage items. Donate or hand down your old
clothes to family members, friends or to charity shops. The
idea overall is reducing our consumption and trying to
transform this dead-end system we are currently following
into a circle whereby we are reusing and recycling. A circular
economy is absolutely vital but conscious consumerism is
also an important mindset that we should adopt. If we all
make small changes, we can make a real difference and one
of the most accessible ways to make a difference is through
our consumption habits.
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MENTAL
HEALTH

NATURE: THE BEST
DRUG FOR YOUR
MENTAL HEALTH
By Sabine Bittle

Ever thought nature could be a
drug for your mental health?
31

It might sound a little new-agey, but even psychological
research is deepening its understanding of how
beneficial nature can be for our mental health.
As someone who lives with bipolar, I’ve had to become
very aware of what my ‘medicine’ is and what it isn’t.
I’ve spent over 20 years learning and refining what
works for me; slowly, slowly, gathering all the elements
that help bring me into a place of strength and
healing. From the human-made scheduled spectrum
to the wild and free, one of the elements that has
become a core pillar of my daily mental health
practice, is nature.
To put it very simply, connecting with nature makes me
feel better. I don’t need science to tell me that. I have
my own science. We all do. The science of our bodies,
of where and when the emotions swell and subside,
the science of our mental space, of where and when
the thoughts crash and burn and dance and play and
rest.
I feel nature’s healing in the way that my mind
slows down and disentangles itself, I feel it in the
birth of new ideas, in the way that my breathing
changes and my muscles relax, in the way that the
mental noise becomes quieter, softer, how the
focus shifts from a blinding glare to a kinder,
gentler light, how my heart lifts, even if it’s just a
little.
But if you feel like you need the actual science, it
doesn’t take much of an online search to find out that
forest bathing (‘taking in the forest’ in Japanese) can
lower cortisol levels, that mood disorders can be lifted
just by spending some time outdoors, that being near
a body of water like a lake or the ocean can bring a
sense of tranquillity and give our happiness a boost,
that nurturing human-animal bonds can stave off
loneliness and balance the emotions.
Even just sitting and looking at scenes of nature’s
beauty can quell the rage, melt away the stress, and
whisper a quiet lullaby to our fears. Overall, they say,
the more contact we have with nature, the more we
can transition from stressed and depressed to
peaceful, happy, and balanced. And just a single plant
in the corner of a room is enough to have a ‘significant
impact on stress and anxiety’.

For me, it’s as simple as watching the birds swoop
overhead or lying underneath the stars. It’s feeling the
sun on my back or playing with my dogs. It’s breathing
in the scent of an orange or watching a flower bloom.
It’s listening to the waves kiss the beach, or the
crackling of a fire. It’s feeling the grass under my naked
feet at the end of a long and hard day.
These are good mental health days for me. On the bad
days, when bipolar depression pulls me into its
shadows, and I don’t have the energy to drag myself
out of bed, I still hold a glimmer of nature’s wealth
within my four walls. Big leafy giants, meandering
creepers, and tenacious blooms fill all my constructed
corners.

“Nature is free; it never asks us
for anything in return. We just
need to remind ourselves that it’s
there.
And in all this contact with nature, no matter how
‘everyday’ and fleeting, or how once-in-a-lifetime and
profound, no matter whether I’m trying to pull beauty
into my glazed eyes during a dark spell or whether I’m
dancing into the waves in a euphoric one, or anything
else in between, I do it with a dedicated
consciousness. I connect with intention. I hold it in my
heart. I make the moment sacred. I remind myself that
this is a gift for me, for my healing. And it makes it that
much more powerful.
It’s not my only medicine, not by a long shot, and it
doesn’t always make me feel better, but then again,
nothing ever does. But even when it only makes me
feel a fraction better, that’s still a tiny step away from
the murky depths. And that counts. Everything counts.
Even the small steps. Even the tiniest moments.
So go ahead, make those moments … go outside and
gaze at the stars, howl at the moon, twirl in a
thunderstorm, plunge into a lake, dance in the sand,
hug a tree, plant a seed, free a bird, save a kitten, swim
down a river, kiss a stone, smell a flower, listen to the
bees, make it part of your daily medicine too.

That healing contact with nature, that connection, that
symphony of the senses, doesn’t have to be grand or
complicated. It doesn’t have to be ritualised by some
self-proclaimed guru or inflated into some kind of epic
voyage to the edges of the earth. It can be, as they say,
as simple as a plant in the corner of a room.

And listen to your body when it tells you how good it
feels.

Sabine NLD Bittle is a writer and mental health advocate. She
writes about living with bipolar in the monthly feature The
Healing Journey Of A Madwoman and freelances for Africa’s
digital mental health platform, The Space Between Us.

FOLLOW SABINE ON SOCIAL MEDIA

Fill your whole being with all the healing that nature
can give you. Then open your arms and return the
favour.
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IS

PSILOCYBIN
MENTAL
HEALTH'S
NEW HERO?
By Amour Setter

The sixties were wild, to say the least. Psychedelics
were the medium of choice for hippies wanting to
liberate their bodies and souls and go beyond the
borders of reality. People wanted to explore what
lay beyond their everyday lives in order to expand
their consciousness and psychedelics provided
exactly that.
Psychedelics are widely known as “party drugs” but
they are so much more than that. Scientists are now
using psychedelics to treat depression, anxiety and
addiction, with excellent results. What’s more,
countries have begun unbanning psychedelics for
medicinal use. One such psychedelic that is proving
highly effective in treating mental health issues is
psilocybin.
For those less knowledgeable about this natural
substance, let’s take a closer look at what psilocybin is
exactly.
In nature, psilocybin is mainly found in the so-called
“magic mushrooms” of the genus Psilocybe, and in
smaller quantities in other mushrooms. Its main feature
is the ability to quickly stimulate the growth of nerve
connections lost during stress. It occurs mainly due to
the stimulation of serotonin 5-HT2A receptors.
Psilocybin activates serotonin receptors, most often in
the prefrontal cortex, which is responsible for mood,
cognition, and perception. Hallucinogens also affect
other areas of the brain that regulate arousal and panic
reactions. And this is crucial, as the dysfunction of the
serotonergic pathways leads to a variety of psychiatric
disorders, the most common of which is clinical
depression. Psilocybin has also been found to increase
the density of dendritic spines - small protrusions on
nerve cells that help transfer information between
neurones. At the same time, chronic stress and
depression reduce the number of these neural
connections.
Johns Hopkins University in the US established the
Centre for Psychedelic Consciousness and Research
where they are doing excellent work in the treatment
of anxiety, depression and addiction. Paul B. Rothman
M.D who is the Dean of the Johns Hopkins University
School of Medicine and the CEO of Johns Hopkins
Medicine says “Johns Hopkins is deeply committed to
exploring innovative treatments for our patients. Our
scientists have shown that psychedelics have real
potential as medicine, and this new centre will help us
explore that potential.”
Their research study includes work in areas such as
Alzheimer's, Anorexia Nervosa, depression, and
addiction.
The use of psychedelic mushrooms has a long history.
The first mention of their use can be found in
medicinal literature dating back to 1799 and in 1955
two European Americans took part in an indigenous
mushroom ceremony and widely publicised their
experience.
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Timothy Leary famously travelled to Mexico to
experience these mushrooms first-hand and upon his
return to Harvard in 1960 he founded the Harvard
Psilocybin Project together with another colleague.
Through this project, they began promoting the
psychological and religious study of psilocybin and
other psychedelic substances. But dating back even
further, we find reports of the use of hallucinogenic
plants and mushrooms in healing rituals and religious
ceremonies amongst the Mayans and Aztecs.
Mushroom stones dating back to 3000 BC have also
been found in ritual contexts in Mesoamerica.
But how did psilocybin move so quickly from a banned
psychedelic substance to a highly prized
transformational tool being studied and used by
prestigious universities? From an outright ban, the US
Government is now funding therapeutic psilocybin
research.
Around the time that US President Nixon signed the
Controlled Substance Act of 1970 into law, research of
psychedelics came to a grinding halt almost
immediately. But in the 2000s research began
emerging again, with Johns Hopkins doing important
research into the use of psychedelics for anxiety and
depression in terminally ill patients. These early
research programs were privately funded through
philanthropy and investment. (Quite ironically,
psilocybin research funding at Johns Hopkins recently
came through a drug abuse grant from the US federal
government since psilocybin has shown great promise
in treating addiction!)
Moreover, the US Food and Drug Administration (FDA)
has granted breakthrough therapy status to psilocybin,
which should ensure the accelerated introduction of
the treatment into clinical practice. A huge thumbs up
for the very powerful little “magic mushroom”.
Psychedelic therapy has literally moved from the
fringes of medicine into the mainstream.
Despite the continued ban of psilocybin in many
countries around the world, we are still in the
“Psychedelic Renaissance” and it doesn’t appear to be
slowing down. The US began decriminalising
psilocybin back in late 2010 and by May 2019 Denver,
Colorado became the first US city to decriminalise
psilocybin. This was soon followed by the cities of
Oakland, Santa Cruz, Washington, DC, Somerville and
Cambridge, Massachusetts. By November 2020 state
of Oregon not only decriminalised psilocybin but also
legalised it for therapeutic use. But before you get too
excited about how progressive these cities have
become, the word “decriminalise” isn’t exactly one
hundred percent accurate. In reality, it’s more like
deprioritization.

Interesting to note is the increasing number of people
these days taking five-gram doses in a “ceremonious”
setting where they are supported by elders or more
experienced users in an attempt to expand
consciousness and release mental and emotional
blockages. Users report positive long-term effects even
when the experience itself may be considered
“negative” at the time. An ability to see oneself
objectively and experience an “ego death” is a
common experience. Many users report seeing life
from a completely different perspective after taking a
large dose of psilocybin. While psilocybin can also be
compared to other “plant medicines” such as
Ayahuasca, DMT, peyote, etc. it seems to be winning
the research race at prestigious universities due to its
potent healing abilities. It appears psilocybin is
becoming an important tool in transformational work
even in people who are not suffering from mental
health issues like anxiety and depression.
But before you run out and find some magic
mushrooms you should know that not everyone can
take these natural substances. There have been reports
of people having psychotic episodes and other
psychiatric symptoms from the use of plant medicines.
For example, persistent use of psilocybin may lead to
long-term psychosis, according to experts, and some
users may experience altered personalities and
perceptions of reality. Do your research properly, and
make sure you are well supported by experienced
facilitators who know what they are doing, and only
take them if you are in a good space where you feel
comfortable and at ease. And, like anything in life,
moderation is key.
The future of psilocybin therapy is very promising.
While the top 12 psychiatric drugs in the US are
estimated to be worth $23 billion despite their
underwhelming efficacy, it's time for the new kid on the
block to be given a fair chance. The COVID pandemic
created a great deal of depression and anxiety, and
run-of-the-mill psychiatric drugs may not provide the
benefits so desperately needed now as nations around
the world attempt to rebuild their economies. Let's
give psilocybin a chance to prove exactly what it's
capable of. After all, it seems to be doing a very good
job in nature to bring balance to ecosystems where it
thrives.

That means psilocybin possession is still treated as
criminal, but law enforcement does not have it on their
highest priority list to seek out and arrest people who
are in possession of this substance.
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CIRCULAR
ECONOMY

WHY WE NEED TO

EMBRACE
CIRCULAR
ECONOMY
By Gabriel Turro

“The goal is to extend the product’s life cycle
beyond what was traditionally thought possible
and ensure that the raw materials found in many
of these products are not wasted but reinjected
back into the economy.

What a Circular Economy Looks Like
The circular economy is a system of economics that

Some of the key aspects you should
know about a circular economy and why
more countries need to adopt its
framework.
Up until recently, there have been two economic
truths that modern societies have been living by. The
first is that resources are inherently finite while needs
and wants are unlimited. This means that much of
modern economics can be condensed to the
struggle of societies to find the best way possible to
maximise as many scarce resources as possible.
The second truth is that economies are linear:
meaning the lifecycle of the products we consume
has a beginning, a middle, and an end. The end of a
product’s life cycle usually entails scraping it as
waste. Thus, another big problem economies
worldwide encounter is finding out what to do with
the enormous piles of waste they produce every
year.
These two principles, along with other obsolete
ways of thinking, have guided our hands for

promotes the sharings, leases, reusing, and recycling of the
products and materials circulating the economy. The goal is
to extend the product’s life cycle beyond what was
traditionally thought possible and ensure that the raw
materials found in many of these products are not wasted but
reinjected back into the economy.
The ultimate goal is to preserve the resources already
accrued to minimise the acquisition of more resources, which
usually results in the damage or deterioration of the
environment. At the same time, it promotes efficiency with
the finite resources of our planet. It encourages the
dependence on renewable energy and renewable methods
of manufacturing, which can only be good for humanity in
the long run.
Our economy is currently linear, which means a product’s life
comes to an end and often winds up in landfills where it will
result in pollution. This is not sustainable, but a circular
economy is. Below is the life cycle a circular economy
follows:
1.

of development.
2.

environment we live in can no longer support the
way we live and, unless we change the way we
manage our economies, we can expect things to fall

Manufacturing/Remanufacturing - When the
product is being made or remade with recycled raw

decades, shaping the way we do business and build
nations, often to the detriment of our planet. The

Designing - When the product is at its early stages

materials.
3.

Distribution - The delivery of the product through
supply chains all across the country.

4.

Consumption (Use/Reuse/Recycle) - The use of
the product by consumers. The product can also be

apart even more. But there is a solution to these

reused and recycled for as long as the consumer

problems: the circular economy.

finds utility in it. Ideally, this should be in the
manufacturers’ minds as early as the design stage
since it allows them to incorporate reusability into
the product’s makeup.
5.

Collection - Once the product has given all the
utility it can, it can be given up for collection the way
normal garbage is.

6.

Mass Recycling - Unlike garbage though, these
discarded products will go through a complex
system of recycling in which they are stripped down
to basic raw materials.

7.

Repeat the process! - The raw materials are then
sold to manufacturers to once again be a part of the
product’s life cycle.

Though there will still be products considered waste and can
no longer be recycled, these will be on such a minute scale
compared to today’s waste that they can easily be dealt with
without harming the environment. Biodegradable products
are, in themselves, renewable and can be turned into
fertiliser, soil, and the like to facilitate new growth.

A Circular Economy is a Necessary Approach

● Promotes Economic Growth
Once a circular economy is adopted, entirely new industries will

The benefits of a circular economy easily outweigh any

be born to meet the demand. Industries built on recycling all
kinds of products or breaking them down to basic raw materials

desire to maintain the status quo. It is the natural and

could potentially be a very profitable endeavor. New goods will

responsible next step that societies can take to ensure the

be created that focus on being reusable, and services will be set

continued prosperity of their people and, indeed, all of
mankind by extension.

up to make recycling easier for you. Renewable energy too will

Benefits of a circular economy

energy to support them. And with all of these things, job

likely receive a boost in demand as these new industries require
creation and opportunities surely ensue.

● Fewer Greenhouse Emissions
The industries and infrastructure set up to extract and

● Lesser Impact on the Environment
The increase in efficiency in reusing our raw materials means the

process raw materials account for a significant portion of the

need for environmentally harmful practices like mining, logging,

global CO2 emissions yearly. By eliminating or reducing the

and different kinds of resource extraction will be considerably

need to acquire new resources by reusing the ones already

reduced. Natural habitats would continue to be protected, and

attained, We are essentially cutting back on the necessity for

air, land, and water pollution would, hopefully, become a thing

such CO2 emissions-heavy industries to exist.
●

of the past.

Effective and Efficient Way to Provide Raw

● Promotes Food Security Through Healthier Soil
As stated, biodegradable waste is broken down into either

Materials
As the world population continues to swell, the crises of

fertiliser or soil and returned to the fields for farming. This makes

resource distribution will likely continue to be at the forefront

the soil much healthier, reduces much of the costs related to soil

of many of our economic problems. We cannot afford to

degradation, and promotes faster-growing crops. All of which

waste resources that can be reused. Otherwise, we face mass

helps us deal with the food crisis we are currently experiencing

shortages and a widening gap between classes.

simultaneously with rapid population growth.

RAW MATERIAL

DESIGN
PRODUCTION,
MANUFACTURING

CIRCULAR

DISTRIBUTION

ECONOMY
CONSUMPTION

RESIDUAL WASTE

REPAIR, REUSE

Why Are Many Countries Yet to Adopt This Economic

The Need to Act Now

Model?

Yes, we fully acknowledge that the circular economic

Although several European countries are adopting this circular

model won’t be easy to adopt at first. Laws will have to be

economic model, many countries still have a long way to go.

rewritten, and entire industries are dismantled and

While it’s clear how the circular economic model would be

reassembled to fit the new ideals. But simply letting things

beneficial to all societies, it is challenging to change stringent

stay as they are is not a choice either.

practices that have been the guiding character of many
decades.

Everyone agrees that change needs to occur to move
forward, but change is never easy, and that’s something

The damage to externalities, like forests, oceans, or lakes, are

societies need to make their peace with. The circular

not considered in a product’s pricing. The fact is, many

economic model will be a part of the solution when

businesses and institutions cannot see the adoption of a

dealing with climate change. One way or another, nations

circular economic model as anything else but death to their

need to adopt, if not improve the quality of life for their

own model of operations. It presents an expense that’s too

citizens, and efficiency of the use of their resources. From

great for them to mean as it is essential to reorganise their

there they need to ensure that their people continue to

economies from top to bottom.

have a place in this world.

THE REDISCOVERY
CENTRE

The Rediscovery Centre is the centre of Ireland’s
circular economy, located in the Ballymum suburb
of Dublin. Established in 2004, it has become a
national movement that connects people, ideas and
resources to establish and support low-carbon
sustainable living throughout the country.

Circular economy
promotion at its
best

Grainne Lambert, their marketing and events
coordinator, has given us an insight into the role of the
organisation and its impact on creating a more
sustainable future for Ireland. The adoption of the
circular economy minimises waste at all stages of the
supply chain. It ensures that we make the most of our
resources by keeping them in circulation for longer.
This can be achieved with a focus on repairing and
reusing our items. The Circular Economy can deliver
sustainable business, jobs and training whilst
protecting finite resources.

By Ugne Aksiutovaite

Grainne has been working with The Rediscovery
Centre since 2017, which was the year that the
organisation had just moved into their newly renovated
building and were about to launch a new eco-facility.
Grainne had previously worked with sustainable
energy and found that a job within the circular
economy was a great fit for her.
In 2017 the organisation had made Ballymum’s old
Boiler House their new place of research, work, and
education. Built in the 1960s, the Boiler House used to
be Ballymun’s main source of heat and water for the
residents. Unfortunately, in 2010 it was shut down as a
new localised heating system was being implemented.
The building’s red and white chimney had become an
iconic part of the landscape but it was set to be
demolished in 2012.
Then the Rediscovery Centre showed an interest in the
building, and the Boiler House got a green revamp
instead. The building itself was refurbished to design
out waste and to engage people in the topic of the
circular economy. “It was designed to be a ‘3D
textbook’ that people could learn from as they walk
around and interact with the building,” says Grainne.
This green revamp included hempcrete walls,
composting toilets, rainwater harvesters, heat pumps,
and led lighting, amongst many other environmentfriendly innovations. The facility also has a kitchen
garden, a reed bed wastewater treatment system, hot
water solar panels, and an onsite in-vessel composter.
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The facility itself is a great example of enforcing
sustainability by reusing materials. Their internal windows
were taken from another building, and the building was
painted with recycled paint. The refurbishment of the
Boiler House, where it was given a new purpose as an
eco-facility, remains one of their greatest achievements to
date. The Rediscovery Centre was originally created as a
social enterprise in 2004 in response to issues identified
within the Ballymun community. These included
unemployment, environmental degradation, and social
deprivation.
It started small with educational initiatives and has
continued to build on each success to create the
organisation that has been established today. The
Rediscovery Centre offers training programmes to those
who have been distanced from the workplace, and all of
the products that are created by the teams are then sold
at the organisation’s Eco Store. Currently, they are known
for their social enterprises: Rediscover Fashion,
Rediscover Furniture, Rediscover Cycling and Rediscover
Paint. These initiatives encourage the re-use of materials
and items in our everyday lives. The goal is to
communicate the benefits of a circular economy and
encourage people to make smarter consumer choices.
“These businesses use unwanted materials for new
product development and design demonstrating
effective resource efficiency, reuse, and low carbon
living,” explains Grainne. “In providing training and skills
development, we have supported capacity building for
the circular economy while extending product lifetimes
and reducing waste.” The Rediscovery Centre is also an
accredited education centre that focuses on courses,
such as Primary Science and Maths. Their education team
provides interactive and experiential workshops for
primary, secondary, and third-level students.
Education is the very foundation of the Rediscovery
Centre and its work. All of their interactions with the
public centre around engaging them on topics that
bring the circular economy to life. Grainne explains that
The Rediscovery Centre wanted to give people the
option to visit and explore the facility or to actively
engage in a workshop. Since 2004, the organisation has
branched out to include a research department, a café,
building tours, workshops, event space, and conferences.
In recent years, The Rediscovery Centre has been focused
on generating a wider national reach. In order to do this,
they started working with government agencies and local
authorities. Their collaborations have resulted in the
development of research programmes and various
projects. In 2018, the Rediscovery Centre secured a
strategic partnership with the Environmental Protection
Agency (EPA) in Ireland.

“This has helped us to build on existing initiatives but
also co-design creative, innovative programmes with
the EPA and accelerate opportunities for the circular
economy in Ireland,” explains Grainne. Grainne
believes that the success of the Rediscovery Centre
has been driven by huge public interest in what they
do, as well as the demand for their services. They
regularly feature in the Irish media as a filming
location and have been highlighted for their services
and products.
“It is great to be acknowledged for the work that we
do and that there is such a large appetite for the
circular economy in Ireland,” says Grainne. The next
step in achieving a circular economy in Ireland is
ensuring that producers and manufacturers provide
reusable and repairable products to consumers. If
consumers demand it, businesses will do it. “It’s
important to remember that consumers have power,
and it is important to demand more from companies,”
says Grainne.
People who want to take action to further the circular
economy can embrace it by getting involved in reuse,
repair, and upcycling activities, and by making
sustainable choices when purchasing—for example,
buying second-hand items or looking for products
that will last longer and can be repaired if broken or
damaged. It’s a great financial choice and also has
positive environmental and social benefits.
Participating in sharing platforms or local initiatives is
also another great way to get value from purchased
products, tools, and equipment. When finished with
an item, instead of disposing of it, people can try to
find a second home for it within a charity or social
enterprise. The circular economy is all about keeping
items in use for as long as possible.
“Small changes can have big impacts. Once you start
looking around your home, where you shop, and your
place of work, you will begin to see opportunities for
reuse and reducing the amount of waste in your life,”
advises Grainne.
Sustainable living and the idea of a circular economy
have been some of the greatest solutions to the
environmental issues we face today. While it’s so easy
for many of us to get caught up in the consumerdriven world, small changes can have such a big
impact. Taking personal responsibility towards these
issues can improve our financial situations as well as
bring positive results to the environment. The
Rediscovery Centre is a place that educates and
connects people to this cause, and their work has
made a huge impact on leading Ireland towards a
circular economy.
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WHAT DEFINES A

B-CORP
BUSINESS

B Lab issues B Corp Certificates to identify
companies that follow specific standards of
transparency, accountability, and performance. The
realisation that government and the third sector are
necessary but insufficient to solve significant societal
challenges has led to the conclusion that it is up to
the business sector to create value for society, not
just shareholders.
B Corp certificates are issued to companies that
voluntarily meet higher transparency, accountability, and
performance standards. These companies are standing
out in the marketplace, offering a positive vision of a
better way to do business.
Systemic challenges require systemic solutions, and the
B Corp movement offers a concrete, scalable, marketbased solution. The purpose of the movement is to
create change so that companies will not just compete
to be the best in the world but the best for the world. To
do this, they believe it is essential to measure what
matters most in generating value for their customers,
employees, community, and the environment. They also
consider that in the next generation, all companies will
measure and manage their impact in the same way they
do profitability studies today.
As a result of collective success, individuals and
communities will enjoy a more significant economic
opportunity. Society will address its most challenging
environmental problems, and more people will find
satisfaction in giving themselves entirely to work.
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As a result of collective success, individuals and
communities will enjoy a more significant economic
opportunity. Society will address its most challenging
environmental problems, and more people will find
satisfaction in giving themselves entirely to work.
Certified "B-Corp" companies are for-profit businesses
that have changed their definition of success: in addition
to shareholder return, the business, products, and
services offered must bring benefits to society and the
environment.
Each B-Corp meets verifiable standards of social and
environmental performance, public transparency, and
legal responsibility. Together, these companies lead a
global movement of people who use business as a force
for good. Competing to be better for the world.
There are several reasons to become a B-Corp. Retaining
talents, being part of a new movement, being a
performance reference, attracting investors,
differentiating yourself in the market, and generating
positive media are some reasons to consider becoming a
B-Corp.
But companies and leaders who have engaged in this
movement also report that by taking the assessment
required to become a B-Corp, they have recognised ways
to improve employee engagement, positively impact the
local and global community, and reduce its
environmental footprint.

Through the B Impact Assessment tool, companies begin
to measure and assess what matters in social and
environmental aspects and have a clear horizon to
support strategies and improvement plans.
After this step, an Evaluation Review is scheduled where
documents that prove the answers given are verified. At
this stage, there is a conversation with the B Lab team,
which provides support to clarify questions and request
new documents if necessary.
There is also a "Transparency Questionnaire" that allows
the company to confidentially submit to B Lab any
sensitive practices, fines, and sanctions related to the
company or its partners.
Additionally, companies are subject to "context checks,”
such as evaluating public records, news, and searches for
company names, brands, executives/founders, and other
relevant topics by B Lab staff.
For certification monitoring, 10% of certified B companies
are randomly selected each year for an in-depth
Certification Assessment. The purpose of this assessment
is to verify the Certification requirements and to confirm
the accuracy of the answers provided in the company's B
Impact Assessment.
To maintain B Corporation certification, a company must
update its assessment every two years, provide additional
documentation to verify its responses, and achieve at
least 80 of the 200 points available.
This process ensures that companies that have become B
Corporation certified continue to develop according to
the criteria, even as the business grows or changes. The
B-Impact Assessment is updated every two years, so
recertification also allows companies to set targets for
improvement against the most up-to-date standards and
assess their performance over time.
In a world with more social and environmental problems,
wouldn't it be great if companies, instead of just looking
to generate profit, could also create impact and solve
social and environmental issues?
It was this idea in mind that resulted in the American BLab launching B-Corp certificates that assess companies'
operations and how their business models affect their
employees, community, environment, and customers,
granting them a seal of approval if they generate social
and environmental impact.
Like the social responsibility standards and ISOs that exist
today, the B-Corp Certificate also aims to ensure that
companies follow a set of rules and commitments that
help improve their impact on the world.
According to the movement's official statement, B-Corp
certified companies create benefits for all stakeholders
and not only for their shareholders, as they are focused
on accelerating global change and redefining the notion
of business success, building a more inclusive and
sustainable economy.

This movement believes that society's most challenging
problems cannot be solved by government and civil
society organisations alone. The community formed by
the various B-Corp companies actively works to reduce
inequality, lower poverty levels, protect the environment,
create stronger communities, and generate more jobs
with quality, dignity, and purpose.
The goal of this community is to drive a global
movement of people who use business for good and
where profits and growth are the fuel to generate a
positive impact in the lives of their employees and the
environment. It is no wonder that B-Corp companies are
more resilient in the marketplace as they rely on the
loyalty of employees and customers. A Forbes article
reports that in the last economic crisis, B Corps were 63%
more likely to survive the crisis than other businesses and
companies of similar size.
Many companies have reported that by undertaking this
assessment, they have been able to see how to improve
employee engagement, create a more positive impact
on the local and global community and the environment.
Several investors are already using B-Corp certification as
a necessary criterion for investing their money, as they
associate it with more resilient companies with higher
returns in the medium and long term.
To be part of a global movement of leaders who want to
change the world for the better. When a company is
certified as a B-Corp, it joins a community of business
leaders who believe business can solve social and
environmental problems. This community encourages
exchanging ideas online and at physical events and
helps build relationships with customers and suppliers to
create a better world.
B-Corp amplifies the voice of companies from various
sectors that desire to transform realities through a single
brand that is easily recognised in the marketplace to
generate a positive impact. Any company can be a BCorp if its practices are aligned with the principles of the
movement; it commits to following the established
standards of management and transparency and
generates environmental and social benefits, in addition
to economic ones.
Each firm is submitted to a rigorous evaluation in which a
minimum score must be achieved. Every two years, the
company must prove that its sustainability practices and
policies continue to align with the project and evolve
positively.
The B Impact Assessment looks at how a company's
operations and business model impact workers,
community, environment, and customers, from suppliers
and raw materials to charitable donations and employee
benefits, following the highest performance standards. B
Corp Certification not only evaluates a product or service
but is the only certification that assesses a company's
overall positive impact and measures its social and
environmental performance.
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TIS THE
SEASON TO
BE JOLLY

SUSTAINABLE
GIFT-WRAPPING FOR A
ZERO-WASTE
CHRISTMAS

One of the eco-friendly innovations that have
become a success in many people's everyday lives
is the fabric shopping bag. Thus, it will be an
excellent gift for those who do not yet have
reusable grocery bags at home. It really is the
perfect gift wrapping! A cloth shopping bag not
only decorates the gift but can also replace
hundreds of plastic bags in the long run. If one

By Bronagh Loughlin

enjoys creativity, the next step can be to use fabric
and yarn to create handmade packaging. A handstitched or knitted bag decorated with applique or

There is truly nothing better than the festive season
- the smell of Christmas trees, the lights, the hot
cocoas, spending time with loved ones, and more.
One of the significant components of the holiday
season is all the delightful gifts we get to give and
receive. People buy gifts for their loved ones to
express their love, gratitude, and appreciation. As
we know, consumerism impacts the planet in a big
way, but so does the way we wrap our gifts too.

small-shaped gift.
In addition, if you have mason jars around your
home, these can be a great choice when gifting
edible items, jewellery, or cosmetics. What’s more,
they look like you spent a while on the
presentation, and the individual receiving them
can reuse them too. It is best to reuse wherever
possible, so get creative when looking at what is

According to waste management company Biffa, more
than 100 million bags of waste are sent to landfill every
Christmas. It’s estimated that there are three and a half
rubbish bags full of festive packaging per household.
So are there ways in which this negative impact can be
reduced without losing the spirit of Christmas?

already in your home. You may be surprised at

One solution to this problem is using packaging
materials already in the household. Gift bags made of
plastic, foil-coated paper, cloth, or other materials will
normally be disposed of if you cannot reuse them.
However, they can be reused for other gifts. And if no
old gift wrappers are lying around, an authentic
solution is to use regular boxes or other containers that
the gift can fit into. They are also excellent for
presentation and mystery, especially considering that
the contents may not correspond to what is depicted
on the packaging. For example, it could be a tin box of
chocolates in which the recipient will find jewellery.

Based on all of the above, it can be stated that the

Nevertheless, the wrapping of presents is an integral
part of the holiday for some. Yet Greenpeace has
recently discovered that just one kilogram of wrapping
paper emits three and a half kilograms of CO2 during
the production process. It takes about one and a half
kilograms of coal to produce it. And that's not counting
the packaging and transport. In these circumstances,
alternative eco-friendly packaging solutions are of
particular value. For example, other materials that can
be found in one's household can be successfully used.
These include unnecessary paper bags, pages of
colourful magazines, newspapers, children's drawings,
old maps, used papers, and even pieces of cardboard
boxes. For decoration, the box can be covered with
various clippings or painted.
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beadwork would be an exciting solution for any

what you will find when you start looking. Another
thing to note is to ditch the tape whenever
possible - it is just another piece of necessary
plastic - try using twine or thin ropes made from
organic cotton or hemp instead.

need to live an eco-friendly lifestyle does not mean
abandoning many of the habitual components of
Christmas. There are many ways to help the
environment while celebrating the holiday. We can
see that sustainable packaging is not such a
difficult task. It fits perfectly with the Christmas
spirit, and even more so - it encourages limitless
imagination and promotes care for both our loved
ones and the planet.

HOW TO SHOP
SUSTAINABLY THIS
CHRISTMAS
By Roisin Carter

That most festive of seasons is almost upon
us. A time to show your love and
appreciation for others through gift giving.
The Planet Calls is here to keep your
Christmas conscience clear with some
sustainable stocking filler ideas.

Reusable Replacements – Single use, noncompostable or hard to recycle items are a mass
contributor to our mounting waste problems. In the
UK we glug our way through billions of plastic
bottles a year, over 7.7 billion in fact! Why not treat
your loved ones to a personalised Chilly’s reusable
bottle? They have tonnes of designs and sizes to suit
all environmental champions and you can even have
them engraved with a personal message. They keep
your liquid cold for 24hrs or warm for 12hrs and
come in sizes from 260ml to 1.8L!
Reusable products aren’t just limited to bottles,
there’s batteries, glass food containers, diva cups
and razors. All make great gifts and can save money
and waste as they don’t need to constantly be
thrown out or replaced.

Sustainability Books - Living a sustainable life can
be a minefield of information and it can be hard to
know where to start and what actually helps. In fact
15% of consumers said they haven’t embraced
sustainability because they don’t have the
information to do so. Fortunately there are plenty of
books written on the subject, some packed with
statistics and theory and others are just fun, creative
ways you can improve. Even the impassioned
environmentalist/home-workout guru Jane Fonda
has articulated our fears and researched the
solutions. Give the gift of knowledge (and a little
nudge…) that could be the first step in helping those
you care about embrace a more sustainable lifestyle,
helping the environment and improving our chances
of having a snowy white Christmas.
Hopefully you can embrace some of our gift giving
ideas. It doesn’t have to stop there either, Brits
embrace Christmas with open hearts but all that love
creates an extra 30% of waste during the festive
season. We go wild for wrapping paper so make sure
yours is compostable. Ensure that you are separating
your recyclables when trying to manage the mess.
Take tote bags with you on your seasonal shopping
spree. Make your own decorations and invest in
quality products that you can reuse year after year.
Being a little more mindful means you can spread
much more sustainable Christmas Joy!

Homemades – Whether you’re a secret plum gin
brewer or an abstract artist on the sly, everyone has a
secret talent which could be converted to a treasured
gift. In an age where everything is instantly
accessible, putting time and love into creating a
unique present from your own creativity is a rarity.
Best of all you can control the carbon neutrality of
your gift.
Gift Cards for Local Businesses – Support your local
economy and spread a little festive joy with vouchers
redeemable at local businesses. Deliveries pump
CO2 into our atmosphere so if you can cut out the
middleman and walk to an establishment, you’re
reducing pollution. Since sustainability has risen to
the forefront of our concerns, companies have been
eager to meet the demand giving us more options.
Gift a relaxing massage from a spa which uses
natural and sustainable sourced materials. Most even
stock their own products you can redeem with a gift
card. Alternatively, how about a voucher for the
family-owned restaurant that serves local produce? If
you're purchasing for a family you could gift an
outdoor experience at a local farm or estate home,
which would contribute to supporting the upkeep of
their natural resources.
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SUSTAINABILITY
TRENDS OF 2021
By Erryl Ho

AFTER THE COVID-19 PANDEMIC IN 2020, PEOPLE
AROUND THE WORLD REALISED THE IMPORTANCE
OF ECO-SUSTAINABILITY. PHYSICAL AND MENTAL
HEALTH IS OF UTMOST IMPORTANCE, AND WE CAN
ONLY SUSTAIN THIS BY PROTECTING OUR GLOBAL
HOME — PLANET EARTH.
WITHOUT PLANET EARTH, WHERE ELSE ARE WE
GOING TO LIVE?
WITH 2021 COMING TO A CLOSE, HERE ARE THE TOP
SUSTAINABILITY TRENDS WE HAVE NOTICED THAT
WILL HELP TO MAKE OUR WORLD A BETTER PLACE.

THE RISE OF SUSTAINABLE PRODUCTS
The Gen Z generation (1996-2016) raised awareness
for a lot of topics that were barely spoken about
previously. They began speaking on topics like racism,
mental health, climate change — feeling a
responsibility to make a real change on these ongoing
issues.
Eco-sustainability has been a hot topic in recent years,
especially with the popularity of vegan or plant-based
diets to stop meat and dairy consumption. Not only is
it a healthier alternative, but using less meat and dairy
products reduces land and water use for farming
animals.
With meat product sales going down by 18% during
the pandemic, we can only imagine how much farther
it will go down with the rise of plant-based eaters.
Who would imagine that switching to a plant-based
diet would help reduce pollution, save animals and
feel happier overall?

THE WORKING FROM HOME LIFESTYLE
The pandemic forced employees to adapt to the
“work from home” lifestyle, with some doubts in mind
in terms of productivity. Unexpectedly, the forced
implementation was more effective than ever.

RENEWABLE ENERGY GETTING CHEAPER THAN
EVER
With countries realising the importance of
sustainability, they also recognised the need to adopt
renewable energy. In the last ten years, wind and solar
plants became 70% and 89% cheaper — exceeding
coal and gas consumption in the next 5 years with
cost reduction.
Coal plants are difficult to maintain the older they get,
hence higher maintenance and operation costs. Their
only choices are to raise their energy’s prices or shut
down as a whole.
So why is renewable energy getting cheaper?
Renewable energy is 100% free with less operating
expenses when compared to coal and fossil fuel
plants.
With more countries using renewable energy, prices
go down due to increased capacity. This makes
renewable energy affordable for developing
countries, creating access to this technology globally.
In order to achieve sustainability, we can only get
there by helping each other — and that’s exactly what
these countries are doing with renewable energy.

CLEAN AIR WILL BE A HIGHER PRIORITY
Pictures of clear blue skies blew up on social media
during the start of the pandemic, the result of less air
pollution from the lack of operating factories. Now
countries are more aware of the devastating
consequences of air pollution — and are putting a stop
to it.
Having clean air is essential to our human health,
especially from viruses like Covid-19. With over 190
countries involved with the Paris Agreement — an
international treaty on climate change — we hope to
see a greener revolution in the coming decades.
Companies are setting goals for achieving net-zero
emissions and climate positivity. Actions include the
planting of trees, regenerative agriculture
investments, and more.
With these four sustainability trends becoming norms
in future years, we can only hope to see a real greener
change — for future generations to come.

Not only did employees enjoy working at home more,
but less transportation was used for commuting —
hence less coal, oil and gas consumption. With
workers eating at home, fewer plastics were also used
during lunch hours.
Working at home might be a growing trend even
when the pandemic is over. With less consumption of
natural resources, this is another big step to saving our
planet.
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SUSTAINABLE
CHRISTMAS MARKETS
HAPPENING THIS
DECEMBER

Below are some of the excellent
sustainable Christmas Markets
occurring this December.

By Bronagh Loughlin
The Green Market, Berlin
The Green Market is a 100% eco-friendly market. Their
products are 100% organic, fair trade, and vegan. This
market makes for a great alternative to traditional
Christmas markets. It has been running for around five
years and is packed with unique fashion offerings, handmade presents, cosmetics, and street food. They also
have cooking shows, live music, and DJs for
entertainment. The purpose behind the market is to show
people that conscious consumption can still be fun. The
market commences on December 16th and finishes on
December 17th. Entry is 4 euro for adults and free for
children under 12.

Sustainable Christmas Market, Dublin
This market has been organised by D-Light Studios and
Native Events and is an indoor market offering an array of
sustainable products and gifts from 30 different Irish
traders. These include Jump The Hedges (recycled yoga
and fanny packs), Bear With Nature (hand-made natural
skincare and hair care products), Attention Attire (handmade outerwear), ReTale Vintage (clothing and
accessories), and more. The market will have lots of
Christmas-themed drinks and food as well as workshops
and panels. It starts on December 6th and runs until
December 8th. Entry to the market is free of charge.

Christmas Makers Market, London
The Christmas Markers Market occurs in London and
focuses on hand-made offerings and unique stocking
fillers from local makers. It hasn’t been around too long
but has quickly become a popular event among people
living here. They feature 50 different designers each day
and sell just about everything. From decorations to
presents, candles, and home decor, art, jewellery, and
more, all are ethical and sustainable. All sellers are
independent, which means you genuinely find one-of-akind products. The market is free, and along with the
many stalls, they host a range of workshops and courses,
including how to make candles, skincare, and how to
embroider. They have a range of different dates in
December.
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Bolzano Christmas Market, Italy
This market is one of the largest Christmas markets in
Italy. It is also the most eco-friendly one and lasts for a
whole month. It is the oldest market in Italy and has a
range of delicious food and drinks such as flatbread,
Christmas cakes, mulled wine, biscuits, and more. There
are lights and Christmas decorations everywhere, and
advent concerts and exhibitions are put on. Some of the
things you will find at the market include local designs,
wood carvings, and hand-painted Christmas baubles,
among other things. All the trees used around the town
for decoration have also been sourced locally. The
market focuses mainly on only using seasonal and local
food. This helps them to reduce their waste and engage
in sustainable catering. The market is already running
and continues until January 6th.

Art Advent, Vienna
The Art Advent is one of Vienna’s most popular
Christmas markets. The market focuses heavily on
sustainability in all its activities. They sell an array of
hand-made crafts and arts and also provide organic
catering. The market has been running for more than 25
years and is packed with stalls that sell items from local
artists. Here you will find organic food stands,
workshops, art installations, and much more. There is
also a children’s carousel here which was made from
discarded goods. It also runs on pedal power. The
market is certified organic, too, and they have a strict rule
that all sellers must sell hand-made items. This market is
currently ongoing and will run until December 23rd.

The Pure Winter Market, Amsterdam
The Pure Winter Market occurs in Park Frankendael,
Amsterdam. Visiting here, you will definitely get into the
Christmas spirit. They have more than 90 traders selling a
range of organic and sustainable artisanal products. In
addition, they sell a range of cosmetics, treats, and toys.
It is the ideal place to practice conscious consumerism in
time for Christmas. If you are a foodie, definitely make
arrangements to visit this market as they have a wide
variety of delicious food and drink. The market only
operates two days in December - the 10th and the 17th
from 10 to 5 pm.

MY PLANT
MEDICINE
JOURNEY
DOWN
SOUTH
By Sally Brown

Imagine travelling from Europe to a forest at the bottom
of Africa to have a plant medicine healing experience
with a bunch of strangers at the height of a global
pandemic. You’d have to be a bit crazy, right?
Well, that’s exactly what I did.
I recall the first month of the pandemic when the world
was thrown into total chaos. Life felt very surreal and the
shock of what was happening around me was difficult to
process. My anxiety levels were through the roof and I
kept imagining the worst outcome. Anxious friends from
around the globe began sending me blogs of
Armageddon-like scenarios, suggesting it was the end
of the world and the only people that would survive
would be the Preppers bunkering down with their twoyear supplies of food, water and medicine. You should
have bought that bunker, Susan!
For me personally, this pandemic presented a major
healing opportunity. A long-time anxiety sufferer, I
wanted to finally confront the source of my anxiety and
slay my “anxiety dragon”. And what better time than
when your anxiety is at its peak. To do that I combined
my dragon-slaying mission with a family visit, and
travelled thousands of miles to a forest in Africa to
confront my demons with a “medicine man” and some
powerful plant medicines. The “medicine man” turned
out to be a highly inexperienced individual who didn’t
know what he was doing and who was totally inept at
dealing with a messy healing job (a story for another
day).
But despite the inexperienced “medicine man,” I was
able to unlock some deeply buried memories that
brought me an understanding of what really makes me
tick. Through all the madness of the five months I spent
in the forest, one thing became very clear: I had to
toughen up. I’d spent my entire life bending and
sacrificing to please those around me, often to my own
detriment. I had to learn to be clear about my own
needs, expectations and what I was prepared to put up
with.
Healing is an ugly, messy and painful job. Forget about
the images you might have in your mind about relaxing
aromatherapy baths, massages and yoga classes! The
reality is endless bouts of crying, anguish and selfloathing as you look into the darkness of your own soul.

THE LAST WORD
After five months in the forest, I’d had enough. I was
literally pushed to my limits. My nerves were raw, I was
mentally exhausted and I needed to escape the
complicated personalities around me that had me in a
constantly triggered state. The “healing industry,” I
discovered, was full of machismo, racism and bigotry.
Thanks, Susan, you can keep it!
So I headed to the closest village to lick my wounds and
enjoy the solitude of the continued lockdown. The only
time I ventured outdoors was to make the one-kilometre
trek on foot to buy drinking water and food, to pick
vegetables from the garden I shared with the friendly
village neighbours or to go for a short walk to get some
daily exercise.
And that’s when I fell into the abyss.
After a very heated encounter with a close family
member, I finally reached the bottom of the pit in my
quest for answers and all I found was an excruciatingly
painful place that I just wanted to escape from at any
cost. Thank God for my close friends who were virtual
anchor points for me at this painful stage, thanks to my
reliable village wifi connection (yes, Africa actually does
have internet!) Without them, I doubt I would’ve
survived. I was a pathetic mess and they loved and
supported me anyway. I saw a light at the end of the
tunnel and reached for it. Slowly the pain subsided and I
found my mojo again. The dark night of the soul
passed. I was not beaten. I was still me, just stronger and
wiser. I packed my bags and headed back to Europe,
glad to put distance between myself and my
excruciatingly painful healing experience.
And here I am. I lived to tell the tale. I’m stronger, wiser
and more assertive. I’m still me, only a little tougher. I
still suffer with anxiety, but I easily recognise triggers
now where before I might have been blind to them. I
had to ditch some toxic relationships along the way and
make space for more wholesome, honest and authentic
connections to enter my life.
Would I do it again? Yes, but I’d do better homework
and find a healer who is mature, grounded and
experienced in messy healing jobs. Preferably a
professional psychologist who understands what
happens to the mind when the layers are peeled back.
Healing takes time, it doesn’t happen overnight. Plant
medicines are powerful, but they don’t heal you. They
just allow you to see yourself more clearly and
objectively so you are more equipped to do the
required work on yourself. Would I recommend plant
medicine for healing? Definitely. But be warned. It’s not
for the faint-hearted! It takes a great deal of courage to
face the darkest part of yourself and it’s a dirty, messy
job. Be prepared to fall apart completely. Not everyone
is able to bounce back. But I assure you, if you do, it’s
the most exhilarating feeling in the world knowing you
went deep into the abyss and made it out alive!
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